Yamaha Marine Announces Employee Promotions, Marketing
Division Organizational Changes
Martin Peters Becomes Senior Manager, Marine Communications and
Government Relations
KENNESAW, Ga.--(BUSINESS WIRE)-- Yamaha Marine Group announced today
several employee promotions and organizational changes within the Marine
Marketing Division, including the promotion of Martin Peters to Senior Manager,
Marine Communications and Government Relations.
“One of our top priorities at Yamaha is to continue to strengthen our brand, and I
believe these structural changes will help us in that regard,” said Ben Speciale,
President, Yamaha Marine Group. “I am confident each of these professionals will
continue to enrich the Yamaha team in their new positions.”
Martin Peters joined Yamaha Marine Group in 2006 and leads teams that create
communication, government relations, education and sponsorship strategies to
support the Yamaha Marine Group brand, goals and objectives. He currently
serves on the National Oceanic and Atmospheric Administration’s (NOAA’s®)
National Marine Sanctuary Business Advisory Council (BAC), the Natural
Resources Policy Committee for the Georgia Chamber of Commerce, and is a
member of the Board of Directors of the Recreational Fishing Alliance, the
Government Relations Committee of the Center for Sportfishing Policy, and the
Government Relations Committee of the American Sportfishing Association®. He
also presently serves as the Chairman for Boat PAC at the National Marine
Manufacturers Association® (NMMA®). In his new role, Peters will report to Dale
Barnes, Division Manager Marketing, for Communications and Tournament and
Sponsorship initiatives, and Ben Speciale, Yamaha Marine Group President, for
Government Relations efforts.
David Ittner, formerly Marine Tournament and Sponsorship Manager, has been
promoted to Manager II, Tournaments and Sponsorships. A Yamaha employee
since 2008, Ittner is a 20+ year Marine Industry veteran and responsible for
overseeing all tournament and Yamaha Pro Angler sponsorship initiatives. He
reports directly to Martin Peters.
Austin Roebuck, formerly Government Relations Coordinator, has been
promoted to Manager I, for Communications and Dealer Education. Roebuck
joined Yamaha in 2014 after working as political staff at both the federal and state
levels, and is now responsible for Communications and Dealer Education
initiatives. Reporting to Martin Peters, he will also continue to support Government
Relations efforts.
Yamaha Marine products are marketed throughout the United States and around
the world. Yamaha Marine Group, based in Kennesaw, Ga., supports its 2,000
U.S. dealers and boat builders with marketing, training and parts for Yamaha’s full
line of products and strives to be the industry leader in reliability, technology and

customer service. Yamaha Marine is the only outboard brand to have earned
NMMA®’s C.S.I. Customer Satisfaction Index award every year since its inception.
Visit www.yamahaoutboards.com.
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